


Stage 2 Media Studies
Media Exploration

Does a photojournalist have a choice to get involved when covering a story?
Photojournalism is the visual documentation of significant issues and events.  A journalist tells stories, a photographer takes pictures of subjects and a photojournalist takes the best of both and locks it into the most powerful medium available in an attempt to inform the public and express the truth.  With this line of work comes a critical responsibility to maintain the trust of the public through ethical conduct.  The ethical behaviour of photojournalists can at times be questioned and scrutinised as “Journalists are torn between the right to tell and the right NOT to tell the story”
 

Organisations such as the Australian Journalists Association (AJA - Appendix A) and the National Press Photographers Association (NPPA - Appendix B) retain similar codes of ethics detailing the expected standard of behaviour for photojournalists.  The codes simply exist as a guide and cannot provide instruction on whether or not to get involved when covering a story. As stated in the AJA code, ‘Ethical journalism requires conscientious decision-making in context.’  Photojournalists frequently have to make decisions and each situation requires photojournalists to make choices based on their personal ethical philosophies, their values, loyalties and principles whilst respecting the existing professional codes.  Ethics is not primarily concerned with getting people to do what they believe to be right, but rather with helping them to decide what is right.
  This implies that there is an overall right thing to do regardless of the person’s conflict with values, principles and loyalties.  Paul Lester states “It should be made clear at the outset that no specific course of action will be right for every individual and for every situation.”
  A method used to defend controversial decisions is to rely on the six ethical philosophies.  An understanding of the ethical philosophies will help a photojournalist learn his or her personal perspectives.  “There can often be more than one philosophy guiding a photojournalist’s actions.”
   Three of the major philosophies are Categorical Imperative, Utilitarianism and Golden Mean.   

The Categorical Imperative philosophy states that ‘what is right for one is right for all’ and involves the photojournalist being guided by universal rules that must not be broken.  Sebastian D’Souza’s decision to photograph one of the simultaneous attacks on Mumbai’s landmarks (shown left) while risking his life may have been guided by the Categorical Imperative philosophy if he obeyed the golden rule that ’ Photojournalists should report on all newsworthy situations.’  

The Utilitarianism philosophy guides photojournalists to make choices, which maximise the greatest good for the greatest number of people.  Malcolm W. Browne’s decision to take the photograph in China, Tiananmen Square on the 5th of June, 1989 (shown right) rather than get involved in the situation may have been guided by the Unitarianism philosophy.  Whilst the protesting man may have died, the photograph created much needed awareness of the situation.  Browne would have known this particular photograph wasn’t going to change what was occurring but it would reveal what the situation was like better than words could have.

 The Golden Mean philosophy is based on finding a compromise between the two extreme actions.  Kyoichi Sawada may have been guided by the Golden Mean philosophy when photographing this Cambodian family (shown left).  In this circumstance he decided to take the photo and then help the family to safety.  This decision may have come down to his personal ethical principles and beliefs which in this case was humaneness, which is a principle that requires "a journalist to give assistance to another in need"

As stated by Paul Lester “photojournalist’s must always be aware that the technical aspects of the photographic process are not the primary concerns.”
  If the photojournalist produces a picture without the thought of tragedy, the lesson is lost.  But if the photographer cares for the loss, is made more humane, and causes the readers to share the grief, photojournalism has reached its highest potential.
  

Although photojournalism is filled with many dark moments, the profession is rich with pride and professionalism.  Photojournalists have the choice to not get involved when covering a story, but there aren’t any definitive guidelines to direct a photojournalist’s behaviour and decisions in every situation.  In order to promote the highest quality in all forms of photojournalism professional codes must be respected whilst each individual’s personal ethical philosophy should be distinct.  If a photojournalist studies hypothetical situations, knows the values, principles, and loyalties that are a part of journalistic principles, and is familiar with the six major philosophies, they will be better equipped to act decisively during a controversial situation.    
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Performance Standards for Stage 2 Media Studies

	
	Knowledge and Understanding
	Research and Analysis
	Producing
	Communication

	A
	Comprehensive and sustained knowledge and understanding of media structures, issues, concepts, and interactions.

Perceptive knowledge and informed understanding of how audiences influence, and are influenced by, forms and content of media texts. 

Insightful and informed understanding of facts, opinions, and bias in media texts or products.
	Thorough and well-informed research into and analysis of different points of view, bias, values, or intent across a range of media texts and in the media investigation.
Comprehensive research into and analysis of the ways in which groups and individuals are represented in media.
Perceptive analysis of interactions with media.
	Comprehensive design and planning of media products for selected audiences. 

Highly proficient use of appropriate production techniques and technologies, and media conventions.
	Comprehensive reproduction of the structural and conventional features of media texts, to clearly and consistently convey meaning.

Fluent expression, using consistently clear and appropriate media terminology.

	B
	Well-considered and mostly sustained knowledge and understanding of media structures, issues, concepts, and interactions.

Well-considered knowledge and informed understanding of how audiences influence, and are influenced by, forms and content of media texts. 

Well-considered and informed understanding of facts, opinions, and bias in media texts or products.
	Well-informed research into and analysis of different points of view, bias, values, or intent across a range of media texts and in the media investigation.

Well-considered research into and informed analysis of the ways in which groups and individuals are represented in media.

Well-considered analysis of interactions with media.
	Thorough design and planning of media products for selected audiences.

Proficient use of appropriate production techniques and technologies, and media conventions.
	Sound reproduction of the structural and conventional features of media texts, to clearly convey meaning.

Mostly fluent expression, using clear and appropriate media terminology.

	C
	Considered knowledge and understanding of media structures, issues, concepts, and interactions.

Considered knowledge and informed understanding of how audiences influence, and are influenced by, forms and content of media texts. 

Considered and informed understanding of facts, opinions, and bias in media texts or products.
	Considered and informed research into and analysis of different points of view, bias, values, or intent across a range of media texts and in the media investigation.
Considered and informed research into and analysis of the ways in which groups and individuals are represented in media.

Considered analysis of interactions with media.
	Considered design and planning of media products for selected audiences.

Competent use of appropriate production techniques and technologies, and media conventions.
	Competent reproduction of the structural and conventional features of media texts, to convey meaning.

Generally fluent expression, using appropriate media terminology.

	D
	Partial knowledge and basic awareness of media structures, issues, concepts, and interactions.

Basic awareness and some understanding of how audiences influence, and are influenced by, forms and content of media texts. 

Recognition and some understanding of facts, opinions, and bias in media texts or products.
	Basic consideration and recognition of different points of view, bias, values, or intent in one or more media texts and in the media investigation.
Identification of some of the ways in which groups or individuals are represented in media.

Description of one or more interactions with media.
	Partial design and some planning of media products for a selected audience.

Basic use of some simple and appropriate production techniques and technologies, and some basic media conventions.
	Some reproduction of the structural and conventional features of one or more media texts, to convey basic meaning.

Occasionally clear expression and use of basic media terminology.

	E
	Limited awareness of media structures, issues, concepts, or interactions.

Limited awareness of how audiences influence, and are influenced by, forms and content of media texts. 

Limited recognition of facts, opinions, or bias in a media text or product.
	Attempted description of a point of view, bias, value, or intent in a media text, and/or the investigation.

Attempted recognition of one way in which a group or individual is represented in media. 

Attempted description of an interaction with media.
	Attempted design or planning of media products.

Attempted use of a production technique or technology, and one or more basic media conventions, which may be appropriate.
	Attempted reproduction of the structural and conventional features of one media text.

Limited expression or use of basic media terminology.


Here the student had placed Sawada’s photograph of a Cambodian woman waist deep in  a river, holding her youngest child in her arms, while her three older children, neck and chest deep in the water, struggled in the river beside her. It can be seen at:


http://i38.photobucket.com/albums/e129/Piotr_360/50176394.jpg








Here, the student had inserted Browne’s famous photo of a man standing in front of a column of tanks, in Tiananmen Square.  The photo can be seen at:


http://www.charleslipson.com/Images/Tiananmen-tanks-sole-protester.jpg





Here the student had inserted D’Souza’s photograph of a terrorist leaning on a pillar, gesturing with one hand while loosely holding an automatic rifle with the other.  The photo may be seen at:


http://img.timeinc.net/time/daily/2009/0907/mumbai_terrorist_0721.jpg








Research and Analysis


Demonstrates thorough and well-informed research into and analysis of different points of view, bias, values, or intent across a range of media texts. The evidence displays an appreciation of the complex decisions faced by photo journalists in following their code of ethics. 





Research and Analysis


Demonstrates comprehensive research into, and analysis of, the ways in which groups and individuals are represented in media. This is evident through the many examples of photographs which show individuals in crisis and the ethical dilemma faced by photo journalists in representing their suffering.








Demonstrates perceptive knowledge and informed understanding of how audiences influence, and are influenced by, forms and content of media texts. The example of Tiananmen Square photograph illustrates the power of photo journalist to influence an audience. 








Knowledge and Understanding


Demonstrates insightful and informed understanding of facts, opinions, and bias in media texts or products. This is clearly evidenced through the detailed references to, and the inclusion of, examples exemplifying the application of the journalists code of ethics. 





Knowledge and Understanding


Demonstrates well-considered knowledge and informed understanding of how audiences influence, and are influenced by, forms and content of media texts. This is evident in the discussion and recognition of the fact that a photograph can lead to change or public awareness.














Additional Comments


The AJA Code of Ethics is included as Appendix A, and the NPPA Code of Ethics as Appendix B.





The response provides evidence of fluent expression, using consistently clear and appropriate media terminology. 








� http://markhancock.blogspot.com/1996/01/ photojournalist


� Photojournalism, An Ethical Approach, Paul Lester


� Photojournalism, An Ethical Approach, Paul Lester


� Photojournalism, An Ethical Approach, Paul Lester


� http://commfaculty.fullerton.edu/lester/writings/chapter3.html


� Photojournalism, An Ethical Approach, Paul Lester


� Photojournalism, An Ethical Approach, Paul Lester
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