


STAGE 2 MEDIA STUDIES

Assessment Type 1: Folio 

Media Interaction Study
Purpose 

This is an opportunity for you to reflect on your own experience with an example of media. You will be able to use what you have learnt about media to structure your response to personal experiences with a form of media.

Description of assessment 

You undertake one media interaction study on a topic of your choice. The topic that you choose should be based on your current or past media experience and your access to the media resources.

For the media interaction assessment, you could, for example, analyse:

· your use of interactive games

· your research into career options in media

· your use of converging media such as mobile phones and the Internet

· the impact of social networking sites

· cult media content 

· your use of new technologies and ways of adapting and adopting them for work, leisure, or educational purposes.

Identify and outline the topic you will study.  Negotiate the final topic with your teacher, as well as the way in which your interaction will occur – whether in class, or at home, as part of a group or alone.  With your teacher, decide the form in which you will present your individual interaction response. The length and form of response will vary depending on the topic and approach chosen. 
You should use some or all of the four key media concepts as a framework for your analysis.
Assessment conditions 

Whether you complete your media interaction by yourself or as part of a group, you must prepare an individual response.  It should be a maximum of 800 words if primarily written or a maximum of 5 minutes if primarily oral, or, if in multimodal form, a maximum of four linked pages or screen shots, with an average of 100 words per linked page or screen shot, or a 5-minute video report.
	Learning Requirements
	Assessment Design Criteria

	1. communicate informed responses to local, national, and global media issues

2. research and analyse media texts and contexts 

3. analyse the ways in which societies are represented by media

4. analyse their own and others’ interactions with media

5. reflect on aspects of the dynamics of the media industry 

6. apply knowledge of forms, contents, contexts, and audiences to design and produce creative, practical media texts.


	Knowledge and Understanding 

The specific features are as follows:

KU1
Knowledge and understanding of media structures, issues, concepts, and interactions.

KU2
Knowledge and understanding of how audiences influence, and are influenced by, forms and content of media texts.

KU3
Understanding of facts, opinions, and bias in media texts or products.

Research and Analysis 

The specific features are as follows:

RA1
Research into and analysis of different points of view, bias, values, or intent across a range of media texts. 

RA2
Research into and analysis of the ways in which groups and individuals are represented in media.
RA3
Analysis of interactions with media.

Producing 

The specific features are as follows:

P1
Design and planning of media products for selected audiences.

P2
Use of appropriate production techniques and technologies, and media conventions. 

Communication 

The specific features are as follows:

C1
Reproduction of the structural and conventional features of different media texts, to convey meaning.

C2
Fluency of expression and use of appropriate media terminology.


Performance Standards for Stage 2 Media Studies
	
	Knowledge and Understanding
	Research and Analysis
	Producing
	Communication

	A
	Comprehensive and sustained knowledge and understanding of media structures, issues, concepts, and interactions.

Perceptive knowledge and informed understanding of how audiences influence, and are influenced by, forms and content of media texts. 

Insightful and informed understanding of facts, opinions, and bias in media texts or products.
	Thorough and well-informed research into and analysis of different points of view, bias, values, or intent across a range of media texts and in the media investigation.

Comprehensive research into and analysis of the ways in which groups and individuals are represented in media.

Perceptive analysis of interactions with media.
	Comprehensive design and planning of media products for selected audiences. 

Highly proficient use of appropriate production techniques and technologies, and media conventions.
	Comprehensive reproduction of the structural and conventional features of media texts, to clearly and consistently convey meaning.

Fluent expression, using consistently clear and appropriate media terminology.

	B
	Well-considered and mostly sustained knowledge and understanding of media structures, issues, concepts, and interactions.

Well-considered knowledge and informed understanding of how audiences influence, and are influenced by, forms and content of media texts. 

Well-considered and informed understanding of facts, opinions, and bias in media texts or products.
	Well-informed research into and analysis of different points of view, bias, values, or intent across a range of media texts and in the media investigation.

Well-considered research into and informed analysis of the ways in which groups and individuals are represented in media.

Well-considered analysis of interactions with media.
	Thorough design and planning of media products for selected audiences.

Proficient use of appropriate production techniques and technologies, and media conventions.
	Sound reproduction of the structural and conventional features of media texts, to clearly convey meaning.

Mostly fluent expression, using clear and appropriate media terminology.

	C
	Considered knowledge and understanding of media structures, issues, concepts, and interactions.

Considered knowledge and informed understanding of how audiences influence, and are influenced by, forms and content of media texts. 

Considered and informed understanding of facts, opinions, and bias in media texts or products.
	Considered and informed research into and analysis of different points of view, bias, values, or intent across a range of media texts and in the media investigation.
Considered and informed research into and analysis of the ways in which groups and individuals are represented in media.

Considered analysis of interactions with media.
	Considered design and planning of media products for selected audiences.

Competent use of appropriate production techniques and technologies, and media conventions.
	Competent reproduction of the structural and conventional features of media texts, to convey meaning.

Generally fluent expression, using appropriate media terminology.

	D
	Partial knowledge and basic awareness of media structures, issues, concepts, and interactions.

Basic awareness and some understanding of how audiences influence, and are influenced by, forms and content of media texts. 

Recognition and some understanding of facts, opinions, and bias in media texts or products.
	Basic consideration and recognition of different points of view, bias, values, or intent in one or more media texts and in the media investigation.
Identification of some of the ways in which groups or individuals are represented in media.

Description of one or more interactions with media.
	Partial design and some planning of media products for a selected audience.

Basic use of some simple and appropriate production techniques and technologies, and some basic media conventions.
	Some reproduction of the structural and conventional features of one or more media texts, to convey basic meaning.

Occasionally clear expression and use of basic media terminology.

	E
	Limited awareness of media structures, issues, concepts, or interactions.

Limited awareness of how audiences influence, and are influenced by, forms and content of media texts. 

Limited recognition of facts, opinions, or bias in a media text or product.
	Attempted description of a point of view, bias, value, or intent in a media text, and/or the investigation.

Attempted recognition of one way in which a group or individual is represented in media. 

Attempted description of an interaction with media.
	Attempted design or planning of media products.

Attempted use of a production technique or technology, and one or more basic media conventions, which may be appropriate.
	Attempted reproduction of the structural and conventional features of one media text.

Limited expression or use of basic media terminology.


These options are general. They could be tailored to the topics studied, but should present a wide range of choices to the student.





Students may refer to the group’s exploration, but must be able to present evidence of their own achievements against the performance standards.
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