How do independent community media such as newspapers address local needs and interests?
Focus Areas:
· Investigation of the content
· How different age groups benefit from this.
Media play a big part in our society with television, radio, newspaper, internet and telecommunications. The area I will focus on is newspaper, more specifically the Messenger Press. I am seeing how independent community media such as newspapers address local needs and interests. I will state how the paper benefits me and the people in my local area and how it adapts for a wide range of ages.
The Messenger Press sends different versions of their newspaper to different sections of Adelaide's suburbs. In my area the version is called the Guardian Messenger which circulates in the council areas of Marion, Holdfast Bay and West Torrens. What I get from the Messenger is a general flip through and I read only what I am interested in and I enjoy reading my horoscope and collecting the TV guide.
The Messenger Press includes Sport, the Classifieds, News, Real Estate, Cars Guide and the local careers page. The Messenger previously was free; now I noticed on the top of the cover it is changed to 50 cents. I presume that the public get charged for it through their council rates because no one has asked for money.
For the Messenger Press to continue each week it must capture the needs of all ages. By doing this the Messenger is obliged to have all people's interests in mind. Having a discussion with my grandfather as to why he reads the Messenger Press he said he likes especially how they discuss what's going on in his area and to see what the hot topics are each week in the daily news. He also added because he is retired he enjoys passing the time reading various newspapers and every morning goes and buys the paper so he can feel he is not missing out on anything.
From a documentary I saw on the Messenger Press they tend to enjoy following on local stories that they have previously published keeping the public informed along the way. If the story is say a building being developed in Glenelg they will keep you posted on its progress. On the other hand if a development was occurring in the city The Guardian would not cover it but would leave to The Advertiser, Sunday Mail or the City Messenger.
The Messenger has now updated itself a little for one of its versions, The Eastern Courier, by making the paper into a magazine format. Everywhere else has the traditional newspaper layout. The magazine style is in full colour and the paper is glossy. I can only assume that in the future all of the Messenger versions might be converted to the new design if it turns out to be popular.
From what is confirm here I think the Messenger should stay around for the public because it is very use for a number of things. There are only approximately 80 pages which I think is only a light read whereas the other bigger newspapers like The Advertiser have over 100 pages which means you are going to spend more time reading it. I personally think the more brief the paper is the more I enjoy it and I am going to read it more.
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Performance Standards for Stage 1 Media Studies
	
	Knowledge and Understanding
	Research and Analysis
	Producing
	Communication

	A
	Comprehensive and sustained knowledge and understanding of media concepts, issues, and interactions.

Perceptive knowledge and informed understanding of how audiences influence, and are influenced by, forms and content of media texts.


	Thorough and well-informed analysis and recognition of different points of view, bias, values, or intent across a range of media texts.

Insightful research into and analysis of the ways in which groups and individuals are represented in media.

Perceptive analysis of interactions with media.
	Comprehensive design and planning of media texts.

Highly proficient use of appropriate production techniques and technologies.
	Comprehensive reproduction of the forms and features of media texts, to clearly and consistently convey meaning.

Fluent expression, using consistently clear and appropriate terminology.

	B
	Well-considered and mostly sustained knowledge and understanding of media concepts, issues, and interactions.

Well-considered knowledge and informed understanding of how audiences influence, and are influenced by, forms and content of media texts.
	Well-informed analysis and recognition of different points of view, bias, values, or intent across a range of media texts.

Well-considered research into and analysis of the ways in which groups and individuals are represented in media.

Well-considered analysis of interactions with media.
	Detailed design and planning of media texts.

Proficient use of appropriate production techniques and technologies.
	Sound reproduction of the forms and features of media texts, to clearly convey meaning.

Mostly fluent expression, using clear and appropriate terminology.

	C
	Considered knowledge and understanding of media concepts, issues, and interactions.

Considered knowledge and informed understanding of how audiences influence, and are influenced by, forms and content of media texts.
	Informed analysis and recognition of different points of view, bias, values, or intent across a range of media texts.

Considered research into and analysis of the ways in which groups and individuals are represented in media.

Considered analysis of interactions with media.
	Considered design and planning of media texts.

Competent use of appropriate production techniques and technologies.
	Competent reproduction of the forms and features of media texts, to convey meaning.

Generally fluent expression, using appropriate terminology.

	D
	Partial knowledge and basic awareness of media concepts, issues, and interactions.

Basic awareness and some understanding of how audiences influence, and are influenced by, forms and content of media texts.
	Basic consideration and recognition of different points of view, bias, values, or intent in one or more media texts.
Some recognition and superficial consideration of one or more ways in which groups and individuals are represented in media.

Description of one or more interactions with media.
	Partial design and some planning of media texts.

Basic use of some simple and appropriate production techniques and technologies.
	Some reproduction of the form and features of one or more media texts, to convey basic meaning.

Occasionally clear expression and use of appropriate terminology.

	E
	Limited awareness of media concepts, issues, or interactions.

Limited awareness of how audiences influence, and are influenced by, forms and content of media texts.
	Attempted description of a point of view, bias, value, or intent in a media text.

Attempted recognition of one way in which a group or individual is represented in media.

Attempted description of an interaction with media.
	Attempted design or planning of a media text.

Attempted use of a production technique or technology that may be appropriate.
	Attempted reproduction of the form and features of one media text.

Limited expression or use of basic terminology.


Research and Analysis


Basic consideration and recognition of different points of view, bias, values, or intent of local newspapers.





Knowledge and Understanding


Considered knowledge and understanding of local newspaper concepts, and interactions.











Knowledge and Understanding


Considered knowledge and informed understanding of how audiences influence and are influenced by, forms and content of media texts (based on testing of magazine style, number of pages and on page 1, horoscope and TV guide compared to grandfather’s availability of time to read in retirement).





Research and Analysis


Considered analysis of interactions with media. 





Additional comments


Communication


Application of mostly fluent expression, using appropriate terminology throughout the interaction study.
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